link yLa TNV mapouciacn oto Canva



https://www.canva.com/design/DAGZAH0cMwc/4okNBE46W-35TOQ2V-bpew/view?utm_content=DAGZAH0cMwc&utm_campaign=designshare&utm_medium=link2&utm_source=uniquelinks&utlId=h97d739f9a3

Ta social media slval eupswg
dLabsolua, EVKOAQ TIpocBaciua Kat
KUPLWC Swpedv dLadlkTuaka
epyalela, websites kal TTAATPOPUEC,
TIOU ETILTPETIOUV OTOUC avOpwTTouC
va SNULoUpyouV TO SLKO TOUG
TIEPLEXOUEVO Kal va potpadovtal
AUTO TO TIEPLEXOUEVO, TIPOKELPEVOU
va aAAnAemitdpacouy, va
ou{ntrjoouv, va cUVEPYaoTouV, va
avtaAAa&ouv amtoPELC Kal EUTIELPLEC
HE AAAOUC avBpPWTIOUC TNC ETILAOYNG
TOUC.

[nyn: “Language of Love” Social Media Global Study, Millward Brown,2010




OUR TEAN

Ta social media elvalL apeoa
OXETL(OMEVA HE TLG AVAYKEG KaL T
EVOTLKTA Mag

ALrackedaon, EmLpuoppwaon, Zekoupacn,
‘EpTtveucon, ALoOnpa Tou avnKeLwy,
Amodpaon, Zuvdeon, EAcyxog, Ekppaon

Mnyn: “Language of Love” Social Media Global Study, Millward Brown,2010




ota social media pag evéLaepel
TO TtOoOL Kal TtoLoL Ba pag douv




OAAQ KOL TO TLOCOL KAl Ttw¢ Ba
OAANAETILEPACOUV PE TO TIEPLEXOUEVO HAG




= AHMIOYProI

Kdavouv ouyvd post ] ypagouv blogs oxoAtalovtag
TNV TPEXOUOA Katdaotaon, aveBadouv pwTo,
BLVTEOD ) HOUGLKEG TTOU (PTLAXVOUV OL (&LoL

2YANEKTEZ

Kavouv favs 1 likes kaL oTayuUoAoyoUv UALKO

KPITIKOI

KAvouv TToAAG comments TIAVTOU, AAAA KAl O€
blogs

2YMMETEXONTEZ

JuppeTexouv og Pnwopopleg

ANENEPIOI1

ATIAWG £XOUV EVEPYO TIPOYIA




8% eAEyXEL TOV Aoyaplacuo Tou pyeoa o€ 19
arto tn otwyun 1ou Ba &uttvnosl. ATtO autoug, To
62% &ev TepLeveL Kav 15'.

Meoa otnv NUEPQ, 0 HECOC XPNoTng Ba eAeyEel
TOV AoyapLacpo tou 14 popeC KAl CUVOALKA 3Q°.
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Sources of news
2016-2024
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https://reutersinstitute.politics.ox.ac.uk/digital-news-report/2024/greece

A Y ENHMEPQNONTAI
OI EAAHNEZ;

Devices for news

2016-2024
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T APMOTEZ

Top social, messaging, and video networks

Greace

T Brand For news For all
1 Facebook 449% (-2) 6A%
2 YouTube 29% (-1) 62%
3 Instagram 20% (+2) 47%
4 Facebook Messenger 19% (-) 45%
5 Viber 18% (-2) 51%
6 TikTok 149 (+5) 31%

Figures in parentheses indicate change from previous year.

% HEUTERS

Get the data - Embed - Creazed with Datawrapper % ¢ mstrruTe | 2 OXFORD

Share news via social, messaging or email

31%




To pyeyaAUTEPO KOLWVWVLKO Siktuo &)
ALOBETEL TNV TTLO EEALYPEVN SLAWYNULOTLKA TAATOpUa &
H Abvaun twv Opadwy W
Tn yeyaAUtepn MOLWKIALa o€ Treplexopevo B

FACEBOOK: MONTHLY ACTIVE USERS

FACEBOOQK'S TOTAL MONTHLY ACTIVE USER BASE, BASED ON DATA PUBLISHED IN THE COMPANY'S INVESTOR EARMIMNGS REPORTS

GLOBAL OVERVIEW

TOTAL MONTHLY ACTIVE TOTAL FACEBOOK MAU QUARTER-ON-QUARTER CHANGE YEAR-ON-YEAR CHANGE
FACEBOOK USERS (MAU) vs. TOTAL POPULATION IN TOTAL FACEBOOK MAU IN TOTAL FACEBOCK MAU

3.05 37.7% +0.6% +3.1%

BILLION +19 MILLION +91 MILLION
TOTAL FACEBOCK MAU TOTAL FACEBOOK MAU FACEBOOK DAILY ACTIVE USERS FACEBOOK ADVERTISING REACH
vs. TOTAL INTERNET USERS vs. POPULATION AGED 13+ vs. MONTHLY ACTIVE USERS vs. TOTAL FACEBOOK MAU

57.0% 48.1% 68.4% 71.9%

SOURCES: META'S INVESTOR EARMIMGS ANMOUMCEMENTS AMD ADVERTISIMNG RESOURCE EFIOS AMALYSIS. COMPARABILITY: LISER FIGURES SHCWM CHY THIS CHART REPRESEMT MOMTHLY ACTIVE

@ LISERS, AMD ARE DIFFEREMT T T rALERLICE ADYVER o [N MNLE KEALH Pl = =R W HIER HI% REPORT, SEE MOTES O DATA FOR DETAILS OF WHY ADVERTISIMNG REACH DOES NOT we (o)MEItWGter
EQUATE TO THE TOTAL MAU FIGURE 5ﬂ¢| l



https://appfigures.com/resources/insights/20241115?f=2
https://datareportal.com/reports/digital-2024-global-overview-report

The Most Downloaded Apps - October 2024

5 Worldwide

i0OS App Store ) Google Play E}_ Combined Total

1 . Threads 12M 1 {(5]] Instagram * 44M 1 _Ej Instagram S2ZM
2 @& chatePT 1zZM 2 TikTok * asM 2 TikTok 48M
E TikTok * 12M 3 H Facebook * 30M 3 ﬂ Facebook 36M
4 [_] Temu oM 4 |(5) WhatsApp 28M 4 |5) WhatsApp 36M
5 5 CapCut* aM 5 Temu 26M EI Temu 36M
[ G Google | X G Threads 21 ﬁ @ Threads 33M
7 1551 instagram BM 3 Meesho * 20M E @ ChatGPT 3ZM
8 ) soogle Maps &M 8 & chatePT 20M £ Q Telegram 24M
9 |3 WhatsApp B E a Telegram 18M 9 28 CapCut 23M
10 @ YouTube sM 10 (O] ;‘Lhﬁ?;ii:p v 10 [il] Meesho 21M

App Intelligence & Analytics by & appf gures

A Few New Faces! The Most Downloaded Apps in the
World in October

October is behind us so we crunched the numbers and ranked the most
downloaded mobile apps in the world. While | don't h...

https://appfigures.com/resources/insights/202411152f=2



https://appfigures.com/resources/insights/20241115?f=2

According to the Global System for Mobile Communications, there are 4.3 billion
€ Average SCreeN 11Me  esmsmos i tewsis: rduviea maory o e wis s
phones, screen time — across all devices — varies from country to country. But where

(% O‘f Awake H ou rSJ do people lock at screens the most?

BY COUHTRY Screen time is highest in emerging economies in Southeast Asia and South America.
In Brazil, residents spend 5&.7% of their waking hours looking at screens on average,
nearly the most of any country. The average resident in Seuth Africa spends a

whopping 56.8% of their waking hours looking at screens — the most worldwide.

Time

DAILY AVO SCREENTIME [% OF AWAKE HOURS)

Denmark
31.49%

Metherlands

22.76% S6.80% NO DATA
L *

34.02% Beig 37.83%
W = o Crechia
AVG :‘:_[:I': ;ﬂ'nlr.l:: g;‘“";a 33.01% T
AUSIra
33.60% —) R E PO RT
Switzerland v
33.72% — :ﬁ;‘ oeP
a | e
Sweaden
51.5T% %
Harway
35.10%
UK
Cracs 3 ceang 1202 :-‘3 s The Average Screen Time and Usage by Country in 2024
T s2me%
o s =l gy B O o i We're a planet addicted to our screens. It's not a new problem — worry
i R ; 3319% e : about how much television time we clock up has been around since the
| " 30.79% . .
Mexico \. | ‘) % e Tawan 1950s — but with so many screens and so many binge-able shows and...
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https://www.electronicshub.org/the-average-screen-time-and-usage-by-country-in-2024/

Most popular age groups by platform:

f o CE
«
¢ I

Greece’s favorite Social Media right now:

Humble. Presents Ressarch Insights

https://humble.gr/insights/Your-Mom-1s-On-TikTok!.pdf



https://humble.gr/insights/Your-Mom-Is-On-TikTok!.pdf

Instagram is Greece’s most influential Social Media
platform in terms of driving consumer intent

f CEE
Aoyapiaocpuo oto TikTok

50% TOV
EPWTNOEVTOV
ENNPEACTNKAV ANO
stop-scrolling ads.

https://humble.gr/insights/Your-Mom-1s-On-TikTok!.pdf



https://humble.gr/insights/Your-Mom-Is-On-TikTok!.pdf
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@k wachmor: - [NTETITN

@notfastjustcompetitive

dear millenials, we just want what's best
for you <3 #igaesthetic #igtips

JJ original sound - Nicole ¥

@ k Watch m

@bbc

What kind of masochist would enjoy that?
#CunkOnShakespeare #iPlayer ...See more

JJ original sound - BBC

MAPAAEII MATA

o TieToK

@cheersindeed

@ wox - [NTENETN

@cheersindeed

Who's down for french toast at 8:30pm? «#
@nicoloosh #dinnertime #quic ...See more

JJ original sound - Home Cooking &
Stories

CONTENT

@ ok wareh o [N

@cedricgrolet

Je vais vous faire aimer les figues
#cedricgrolet #paris #fy

JJ September - Earth, Wind & Fire




Number of active users of selected social networks
worldwide (in millions)

IThe Rapid Rise of TikTok

= f3JFacebook =@)TikTok = [8)Instagram L WeChat
) LinkedIn £3 Snapchat ) Twitter
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Estimations as of June 2022. Projections from 2023 until 2025.
Source: Statista Advertising & Media Outlook

statista %

>to TikTok o otoyoc €lval va
SNULOUPYNOOUUE TIEPLEXOUEVO 10
OEUTEPOAETITWY — 1 AETTTOU,
npootmtabwvtac va tpaBnéoupe
TNV TIPOCOoX N TOU KOoLwvou ta 2
OEUTEPOAETITAL.



