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Course Description

 Culture and Communication merge in the domain of social sciences. This course introduces students to these concepts and to the progression of cultural communication. As an inquiry of the “consciousness industry” apparatus and ideology, epistemological or scholarly work in communication is connected with the fundamental correlation of cultural practices to relationships of power. Within this framework, the course will focus on some of the key approaches of culture and some of the principal topics of cultural study, with an emphasis on how they intersect with innermost concerns in the sphere of communication. 
Course Approach
The purpose of this course is to raise the issue of congruity between culture and communication. In view of this, our approach will offer students an opportunity to become acquainted with the extensiveness of cultural diversity and to reflect on social values and practices in securing and expanding possibilities of mutual and self-understanding in the conduct of Lifeworld (Lebenswelt). 
The course will be devoted to general approaches, key concepts, and over-arching questions, with a particular emphasis on the study of media, identity, body politics and communication. 
It will focus more specifically on distinct units of study as case studies of cultural analysis. 
Moreover, we will pay particular consideration to how concepts of both “consciousness industry” and communication have altered over time, and how those inheritances influence contemporary discourses around cultural construction and global cultural change.
  

Course Outcomes

At the end of the course, students will: 

1. Understand vital concepts and processes of cultural communication;
2. Acquire a sensitive awareness of their own culture and that of others;
3. Imbibe the principles of mindful intercultural communication;
4. Develop critical analysis and original thinking within a challenging  interdisciplinary and often multinational context

5. Develop their own intercultural communicative competence

6. Understand how cultural differences impact on human and cultural interaction in both the workplace and social contexts

Course Outline

Session 1

Introduction: Culture and communication
•Language, Power, Representation
Session 2
Multiculturalism and ‘other’stories
•Immigration and the politics of identity; 
•Understanding cultural diversity;
•Otherness and postcolonial identities 

Session 3
Diversity and the mass media 

•New Media, New Identities: Mediated identities
•Media production and media consumption
•Identity and Social Media

Session 4

Written on the body: the body as signifying space
•Body matter and Bodies that Matter

•the body as inscriptive surface

•gender performance and performativity

•Beauty and the Beast: the aesthetics of monstrosity and the grotesque
Session 5

In (place of) conclusion: the (mis)continuities of postmodern culture
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