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Ofpoata Kowwviknc Wuyoloyiac o —
TMHMA WYXOAOTIAZ GTOV KU BEpVOX(pr

WuyoAoyikol mapayoviec tou odnyouv otn Anygn ko
avaptnon selfie oto Instagram

BAaonc
PadanAidnc
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O¢pata Kowwvikric Wuxohoylag o —
TMHMA WYXOAOTIAZ GTOV KU BEpVOX(pr
Meplypappo
Elcaywyn Avantuén
* TLelval selfie; MeBodoAoyia
* Ta 3 otadla tnc Selfie
* [Lati e€eTAlovpe LOVO TO
Instagram
Entidoyog
e JUMTMEpPACUOTO

NopatnpAoELg
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e, , , ’ KYBEPNOWYXOAOTIA
EAAHNIKH AHMOKPATIA e E uata KO LVWVLK r] q LIJ U XOAOV la(; NPOrPAMMA METAMTYXIAKQN EMOYAQN WYXOAOTIAS

EONIKON KAI KAMOAIZTPIAKON MANEMIZTHMION AGHNQN

TMHMA WYXOAOTIAZ GTOV KU BE pVOX(b po
Elcaywyn: tL eivat Selfie;

 To 2011, n mpwrtn selfie dnpoolevtnke oto Instagram xpnotwpomnotwvtag to hashtag
"selfie”.

* To ayyAko Ae€iko tng OEpopdnc opilel pa selfie we «uta pwtoypapia mou KAToLoc Exel
TpaBnéel amo tov eUTO TOU, ELOIKA ULa pwToypa@la Tou TpaBnyxtnke ue smartphone n
KaUepA web Kol UOIPAOTNKE UECW KOWVWVIKWVY UECTWV».

 To 2013 n "selfie" ovopdotnke A€ tnC xpoviag tou Ae€kov tnc O&Ppopdnc
(Killingsworth, 2013).
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=) N KYBEPNOWYXOAOTIA

EAAHNIKH AHMOKPATIA G) E’ uata KO lV (J)V LK r'] q LIJ U XOAOV i.aq NPOrPAMMA METAMTYXIAKQN SMOYAQN WYXOAOTIAS

EONIKON KAI KAMOAIZTPIAKON MANEMIZTHMION AGHNQN

TMHMA WYXOAOTIAZ GTOV KU BEpVOXd)pO

Etlcaywyn: T eivat Selfie;
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KYBEPNOWYXOAOTIA

Ocpata Kowwvikng WuyxoAoylog
TMHMA WYXOAOTIAZ GTOV KU BEpVOXd)pO

Etlcaywyn: T eivat Selfie;

NE€elc KAELOLA TOU OpLOopOU

 Quwtoypadia Mola, pohog, nBormolog, Goffman

e Eautd Mpaypatko, 1daviko, Kowwviko, Wnorako

* Smartphone ) kapepa web
* ALOQMOLPOOHOC OE KOWVWVLKA KatokepLOTIOUEVOC EQUTOC, OLVAAOYO LE TO

5i KowwviKko nEoo Valkenburg kot Peter (2011)
IKtua
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Oépata Kowwviknc Wuxoloylog o —
TMHMA WYXOAOTIAZ GTOV KU BEpVOX(pr
Etcaywyn: Ta 3 otadia tng Selfie
* Andn

* Enetepyaoia
e AvAptnon o€ HECO KOWVWVLIKAC SLKTUWOoNG

Felig and Goldenberg (2023)

Eva BiBAio bev sivat BiBAio av bev StaBaoTel.

B.PadanAidng
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TMHMA WYXOAOTIAZ OTOV KU BEpVOX(pr

Etcaywyn: lNatt e€etalovpe povo to Instagram;

* Tati kdBe pwrtoypadia eppnvevetal amod to MAaiclo avayvwong tnec. AKopa Kal n idla
dwtoypadia eppnvevetal StadopeTkd o€ AAAO HECO KOWVWVLKAC SIKTUWONC.

e [watiTo Instagram Atav 1o MPWTO MECO KOWWVLIKAC SIKTUWONG OTO OToLo
xpnotlomnowndnke selfie.

e EWOWKN peAETN ou avoliyel og BAaBoc kal Hev yeVIKEVEL .
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Opata Kowwviknc Wuyoloyiac o —
TMHMA WYXOAOTIAZ GTOV KU BEpVOX(pr
MeBodoAoyia

APXLKOC OTOXOC: LEAETN APOPwWV Ta OTtOolO EUTIEPLEXOUV OXETIKA £PELVA KOLL
TIOPOUOLAON TWV ATTOTEAEOHATWY TNG. AUuTA N TtpoceyyLon Ba €6ve akpLBn amnavinon oto
EPWTNUA pac. Evtonioape cuvoAilkd 17 dpBpa armo ta omnoia ta 8 eV WG LECO KOWWVLIKAC

Siktvwonc to Instagram.

Evtorniletal kevo otnv BLBAloypadia yia apBpa ta onoia otnpilovtal og €pguva, OMOTE:
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Opata Kowwviknc Wuyoloyiac o —
TMHMA WYXOAOTIAZ GTOV KU BEpVOX(pr
MeBodoAoyia

AveUpeon kal avayvwon 14 apBpwv (6 adpBpa amokAeLoTIKA yLa To Instagram) avapTnpUEVWY
o€ 0€LOTILOTEG TINYEC KoL ETLOTNMOVLKA TtepLlodLka onw¢ Journal of Media Psychology,
Psychology of Popular Media, Cyberpsychology, Journal of Psychosocial Research on
Cyberspace Ka. KoL cUYKPLON TWV EPEVVNTIKWY OTTOTEAECUATWY HLE TOL ATIOTEAECHOTA TNG
apBpoypadiac ylao eviomiopo tng dtadpopag HeTaél TN IMPAENC Kal Ttne Bewplac.

[l TN ocUyKpLon xpnotpomnotonke to cUVoAo Twv ApBpwv rou avadEPETAL ATTOKAELOTLKA KOl

Lovo oto Instagram 6nAadn 8+6 = 14.
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Opata Kowwviknc Wuyoloyiac o —
TMHMA WYXOAOTIAZ GTOV KU BEpVOX(pr
ZUMTEPACHOTO

KUplot Aoyol, og apBpa e €peuva, daivovtal va eival:

e Self-Promotion and self-presentation * Enhancing self-esteem and self-image
* Seeking popularity and attention * Identity exploration and experimentation
* Narcissism .

Peer affirmation and social interaction

Note 1: Me £vtovo mpaotvo o Kowog TOTo¢ Ue TNV apBbpoypadia xwplic Epeuva

Note 2: Editing potentially correlating with negative self-evaluations
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ENAHINIKH AHMOKPATIA G)é uata KO vaVLKr']q LIJUXOA.OV(.QC I'IPOFPAMMAME::I:::::':::“;:OYAQNUJYXO/\OFIAZ
TMHMA WYXOAOTIAZ GTOV KUBEPVOX(pr
ZUMTEPACHOTO
KUplot Aoyol, og apBpa xwpic Epeuva, paivovtal va iva:
e Self-presentation * Social connection and belonging
* Seeking validation and approval * Popularity and status seeking
* Enhancing self-esteem and Positive Self- * Archiving and documentation
Perception

Note 1: Me £vtovo mpaoctvo o Kowog TOTo¢ Ue TNV apbpoypadia pe Epsuva
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Opata Kowwviknc Wuyoloyiac o —
TMHMA WYXOAOTIAZ GTOV KU BEpVOX(pr
MNapatnpnoELS

e Xpnolpormoljoape tov 0po selfie kat 0xL avtodwtoypdadion S1otL otnv avtopwtoypadilon dev amatteitol kKaApepa wep
yla tn AnPn tng pwtoypadiog ovTE 10 AVEPACHA AUTAG OE KATIOLO KOWVWVLKO SiKTUO (TToU €lval YopoKTNPLOTLKA TTOU
EUTMEPLEXOVTA OTOV 0pLOUO TNC selfie).

* OewPOUUE OTL TIPETEL VO UTTAPYXEL SLaXwPLOMOC otV Katnyopia selfie petaél ekeivng n omoia mepLéxetl Lovo to
TIPOOWTIO KAl EKELVNG N OTtola TEPLEXEL OAO TO cwa 1)/ KAl AAAQ CwWHATO/OVTLKELHEVAL.

* Av Kal oL epeuvNnNTIKEC avadopeg Bplokovtal Kuplwe og oupdwvia pe TIg BewpnTikeg avadopeg, dev tpooeyyilovtal
Bepata NOKAC, aoBNTIKAC, onpeLloAoyiag, Bouayleplopou, TIOALTIKAC KTA LLE ATIOTEAECHO VOl UTIAPXOUV apKETEC selfie

oto Stadiktuo oL omoieg Hev e€nyolvtal pe Baon ta mopamavw supripato. AkoAouBouv evOeLKTIKA Ttapadeiypata.



EAAHNIKH AHMOKPATIA
EONIKON KAI KAMOAIZTPIAKON MANEMIZTHMION AGHNQN

TMHMA WYXOAOTIAZ

Selfie Tou Barack Obama pe évav Aavo
UTIOUPYO, TNV NUEPA TNG KNdeiag Tou
Nelson Mandela

Ocpata Kowvwvikng WuyoAoyioc
otov KuBepvoxwpo

NapatnpRoELS

To datvopevo tou etepodwTlopOUL:
yupilovtag tnv mMAAQTN LoV OTOV £TEPO.

« Je selfie donc je suis »
Elsa Godart

KYBEPNOWYXOAOTIA

NMPOrPAMMA METANTYXIAKQN 2MOYAQN WYXOAOTIAZ

Awdonpol nBormoloi moldpouv yla
uLa selfie kdvovtag tnv Samsung va
navnyuplleL yLa tnv tEpACTLA
anodoon pe undevikn emevduon.



, E. (2016b). Je selfie dort is: Les métamorphoses du moi a [’ere du virtuel.
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EONIKON KAI KAMOAIZTPIAKON MANEMIZTHMION AGHNQN

TMHMA WYXOAOTIAZ GTOV KU BEpVOX(pr

Evdelktikn ApOpoypadia

Balanji, S., White, C., & Zaitsoff, S. (2023). ‘Fake’ Instagram use is associated with real differences in users’ self-photo activities:
An exploratory investigation considering body satisfaction. Eating Behaviors, 50, 101777.

https://doi.org/10.1016/j.eatbeh.2023.101777

Ertirk, Y. D. (2016). Analysis of the relationship between Self-Esteem and levels of narcissism through selfies of Instagram

users. AJIT-e Academic Journal of Information Technology, 29-50. https://doi.org/10.5824/1309-1581.2016.3.002.x



https://doi.org/10.1016/j.eatbeh.2023.101777
https://doi.org/10.5824/1309-1581.2016.3.002.x
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EONIKON KAI KAMOAIZTPIAKON MANEMIZTHMION AGHNQN

TMHMA WYXOAOTIAZ GTOV KU BEpVOX(pr

Evéewktikn ApBpoypadia

Felig, R. N., & Goldenberg, J. L. (2023). Selfie-Evaluation: A Meta-Analysis of the relationship between selfie behaviors and
Self-Evaluations. Personality and Social Psychology Bulletin, 50(8), 1227—1250.

https://doi.org/10.1177/01461672231158252

Je selfie donc je suis: Les métamorphoses du moi a [’ere du virtuel : Elsa Godart : Free Download, Borrow, and Streaming :

Internet Archive. (2016, May 4). Internet Archive. https://archive.org/details/jeselfiedoncjesu0000elsa
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EONIKON KAI KAMOAIZTPIAKON MANEMIZTHMION AGHNQN

TMHMA WYXOAOTIAZ GTOV KU BEpVOX(pr

Evdelktikn ApOpoypadia

Jin, S. V., & Mugaddam, A. (2017). “Narcissism 2.0! Would narcissists follow fellow narcissists on Instagram?” the mediating
effects of narcissists personality similarity and envy, and the moderating effects of popularity. Computers in Human

Behavior, 81, 31-41. https://doi.org/10.1016/j.chb.2017.11.042

Vendemia, M. A., & DeAndrea, D. C. (2018). The effects of viewing thin, sexualized selfies on Instagram: Investigating the role
of image source and awareness of photo editing practices. Body Image, 27, 118—127.

https://doi.org/10.1016/1.bodyim.2018.08.013
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EAAHNIKH AHMOKPATIA

EONIKON KAI KAMOAIZTPIAKON MANEMIZTHMION AGHNQN

TMHMA WYXOAOTIAZ

Ocpata Kowvwvikng WuyoAoyioc
otov KuBepvoxwpo

Euyaplotw yLa TNV

npocoyxn cac!

BAdong
PadanAidng

B Bl o
..............
e e el
"o one g
,,,,,
iona

KYBEPNOWYXOAOTIA

NMPOrPAMMA METANTYXIAKQN 2MOYAQN WYXOAOTIAZ
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